COMMUNIC4

UNLEASHING THE POWER OF COMMUNICATION

Vol. 3, Issue No. 1 ISSN(Online): 3108-0081 Feb-Jul, 2026
Content Page
Stereotyping of the Marginalised in Media 1-5
Srijita Kandar

From Print to Pixels: Examining Digital News Adoption in Kolkata 6-17
Saumyapriya Bose

Redefining Indian Women in Indian Television Ads: a critical analysis 18-24

Dr. Abira Chaudhuri

Winning on Listeners Behavior by Use of Promotional Codes in Podcast Advertising 25-41

Ms. Rishina Gupte, Dr. Harshil Paradkar, Dr. Manoj Kumar Bhatia

Beyond Silences: Reclaiming Dalit Identity Through Counter-Media In Om Prakash 42-47

Valmiki’s Joothan

Priyanka Bhatt

Representation Of Minority Communities In Ott Platforms 48-55

Dr. Shalini Prasad

Portrayal of Kinship and Matrimony in Super Deluxe (2019): A Thematic 56-68

Exploration of Gender Identity

Miss. Rashmi Mishra, Dr. Saranya Thaloor

Negotiating Identity in Newsprint: A Study of the Indian Chinese Community 69-78

in Kolkata

Kankana Ghosh

Digital Inclusion in Distance Education with Special Reference to KKHSOU: 79-89

Bridging the Gap for Marginalised Learners in Assam
Dr. Trisha Dowerah Baruah




Content Page

Voices from the Margins: Representations of Marginalized Communities and 90-97
Disabilities in Literature
Dr. Vinod Kumar, Meenakshi Ghosh

Democratizing Science Communication for All: Public Relations as a Tool for 98-113
Inclusive Education in NCSM’s Outreach Programs for the Marginalized Communities
Abhisek Das

Representation of the Marginalised Caste and Dalits on Screen: Post-2000 114-120

Indian Cinema
Dr. Pranjal Medhi

Marginalized in the Media: Analysis of Rape Reporting on Dalit Women in India’s 121-130
Select English-Language National Newspapers
Sneha Ghosh

The Medium as the Message: A Theoretical Reappraisal of McLuhan’s Media Ecology 131-145
Dr. Pramiti Roy, Kishor Kumar Hira, Arijit Das

Role of Media in Promoting Education and Gender Equality: A Semiotic Analysis of  146-155
Ayali Web Series
D. Valarmathi, Dr. P. Veeramani

Intersectionality in Action: Dalit Women’s Digital Resistance via #DalitWomenFight  156-167
Simran Parveen, Tanushree Mondal

When technology shapes the story: Extending McLuhan’s “Medium is the Message”  168-186
to Mobile and Al Journalism
Utsav Lahiry

Indian Minorities & their ordeal in the light of the National Media’s Pandemic 187-194
Coverage in a Post-Truth world
Somyayjit Sarkar

Queer Narratives and Digital Media: A Thematic Analysis of ‘Rainbow Rishta’ on 195-204
OTT Platform
Dr. Pranta Pratik Patnaik

Folk Media as Health Communication Tool : Case Study of West Bengal During 205-212
Covid-19 Pandemic
Anupam Paul

From Royal Grandeur to Radical Frames: The Marginal Representation of Muslims  213-222
in Popular Hindi Cinema
Ms. Aishwarya Chatterjee




Content Page
Invisible Travelers and the Cultural Marginalisation in Kerala’s Travel Advertising 223-231
Praseetha .P
A Study on the Representation and Evolving Portrayals of Women in Bengali 232-244
OTT Platforms
Lokesh Chakma
Reframing the Margins: Gender Performativity and Intersectionality in “Kottukaali  245-256
(The Adamant Girl, 2024)”

Mr. S.R. Ravikumar, Dr. K. Lokeswari

Social Media as a Catalyst for Women Entrepreneurship: An Exploratory Study in 257-265
West Bengal

Samata Chakraborty, Tanushree Galui

Caste, Crisis, and Coverage: A Case Study on the Role of Media during Caste- 266-274
Related Violence and Discrimination in Murshidabad - Focusing on the Waqf

Andolon and Kartik Lorai in Beldanga

Munmun Palbag

Metaphors of Resistance: An Auteur and Subaltern Reading of “Maamannan” 275-286
(2023) and “Vaazhai” (2024)

Mr. S.R. Ravikumar, Dr. K. Lokeswari

Entertaining the Masses or Shaping Minds? A Content-Audience Analysis of 287-297
Punjabi Music TV

Ashu, Pankaj Garg

Privacy in Blockchain Communication: A Meta-Analytic Review 298-312
Aniket Bardhan, Sudeepa Banerjee

Between Margins and Mainstream: Dalit Women in India’s Media Discourse 313-321
Puja Chanda, Anirban Basu Roy Chowdhuri

The Identity Layering of Prostitution in Modern Indian Hindi Web Series 322-327
Sumedha Chaudhury, Ankita Bardiyar

Marginality and Social Media in the 21st Century: Platformed Visibility, 328-341
Infrastructural Inequality, and the Indian Public

Aishwarja Dhar

Frames Between the Lines: Post-Production Aesthetics and the Representation of 342-354
the Unseen

Souvik Sur

Engagement Farming in Social Media: An Analysis of How Framing Strategies Drive  355-366

Online Engagement
Ananya Sen




